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SKOPOS announces roll out of innovative online tool s for media
evaluation — Sketchpad ™, Heatseeker ™, and Replikator ™

SKOPOS market insight is proud to announce the design, implementation, and roll out of a set of
online gqualitative and quantitative tools. These innovative instruments have been chosen to
provide a well-rounded approach to the online evaluation of new and traditional media (print,
video, etc.) The tools — SKOPOS Sketchpad™ , SKOPOS Heatseeker™ , and SKOPOS
Replikator™ — have already been used to successfully compliment recent research programmes
and pitches for SKOPOS clients such as Yahoo!, O2, Royal Mail, 888.com, and The Economist.

SKOPOS Sketchpad™ is an innovative online concept testing tool that makes the respondent’s
experience more lively and in turn provides rich visual feedback to the client. Web pages, ads,
direct mail pieces, packaging concepts, and logos can be marked up by respondents using visual
images and text. An example of this is a respondent dragging and dropping ‘emoticons’ (or a tick
or cross) onto the image and then explaining in the accompanying text box why they like or dislike
this area.

Example:

SKOPOS
Sketchpad™

Once all respondents have completed the SKOPOS Sketchpad™ exercise, the resulting map
showing “hot” and “cold” areas where respondents have made comments is known as the
SKOPOS Heatseeker™ tool. Such a deliverable allows clients to see (very quickly) which areas
of the ad, web page, etc. are the most eye-catching or the most liked / disliked. For added
granularity, the ‘emoticons’ (or ticks and crosses) and individual respondents’ comments can then
be overlaid. These are also available in Excel or PDF format.
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For a video demonstration of SKOPOS Sketchpad™ and SKOPOS Heatseeker™ please
click the below link:
http://play.itracks.com/media/30362/SKOPOSSketchpad SKOPOSHeatseekerDemo/Demo.htm

Example:
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Heatseeker™

% &' ( & &) * NI /



SKOPOS

insight; innovation

SKOPOS Replikator™ is an online page-turning technology that allows SKOPOS to replicate as
closely as possible the actual experience of flicking through and browsing the hard-copy of a
client's magazine, brochure, or other print publication. Respondents can ‘turn’ the pages of the
publication just as they would do had they been given a physical copy. The SKOPOS
Replikator™ tool can be used to determine recall of various sections or articles within a
publication, and is a technology that has essentially taken what is an offline research method and
transported it into the online age.

Example:

SKOPOS
Replikator™

For an online demonstration of SKOPOS Replikator™ please click the below link:
http://www.skopos-mr.co.uk/economist/splitpage.html

Rob Horton, Research & Insight Director and Head of Media at SKOPOS was keen to highlight
the many advantages of the innovative tools and techniques now at the team'’s disposal.

“SKOPOS is continually striving to expand our portfolio of products and services to maximise
client deliverables based on our underling philosophy of digital insight and innovation. Each of
these tools will work in parallel with our industry expertise to ensure that our clients’ business and
research objectives are fully met. In the current economic climate, every penny now spent is
closely scrutinised and these tools will aim to maximise ROI (and client satisfaction / success)
through website optimisation plus enhanced advertising and marketing communications.”

About SKOPOS Media Insight

Now with offices in London, Paris, Cologne, Johannesburg, Quito, and Sydney, and global
coverage through its partner network, SKOPOS delivers actionable customer and media insight
generated from precision market research (using traditional methods as well as more modern
online/mobile survey and qualitative techniques).

Applications in the Digital arena_include website and SEO evaluation, customer/user satisfaction,
market sizing/profiling, e-mail marketing campaign evaluation, etc ... all from a customer/user
perspective with the strongest analysis, interpretation and holistic market knowledge.

SKOPOS have undertaken qualitative and quantitative website evaluations on behalf of clients
such as News Corporation, Royal Mail, Tesco, Yahoo!, T-Mobile, Halfords, Ladbrokes, 888.com
and many more.
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