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Prologue: Me, myself and Prologue: Me, myself and iPhoneiPhoneΧΧ
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mm--commerce a short history...commerce a short history...

1. Wireless Access Protocol (WAP)1. Wireless Access Protocol (WAP)

2. 32. 3--G (3G (3rdrd Generation) TechnologyGeneration) Technology

3. Social Media 3. Social Media 

Three primary developments/drivers: Three primary developments/drivers: 

June 2010
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¦{ ΨŜȄǇƭƻǎƛƻƴΩ ƛƴ Ƴ¦{ ΨŜȄǇƭƻǎƛƻƴΩ ƛƴ Ƴ--commercecommerce

Tablets:
In the US, visits to retail sites via the iPadoutnumber 

other mobile devices, even the iPhone

The iPadis a leading commerce platform NOW
US study - Jan 2011

10,000 visitors to the biggest 
e-retail websites

Å56% compare price information
Å46% compare different products
Å35% look up product specifications
Å27% access product reviews

Mobile shopping Mobile shopping behaviourbehaviour: : 

http://www.mrs.org.uk/


17% have paid/orderedusing 

mobile
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Have bought online 95%

Have ordered something
via social network sites

6%

More gradual UK mMore gradual UK m--commerce growthcommerce growth

SKOPOS MTrackTM

1006 UK Active Digital Society
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Mobile now forms a major component of the purchase pathMobile now forms a major component of the purchase path

Å45% compare price information
Å17% purchase products & services

Mobile shopping Mobile shopping behaviourbehaviour: : 

SKOPOS MTrackTM

1006 UK Active Digital Society

1 in 10 
order groceries / 

food & drink
via their mobile 
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Why the shift in user behaviour?Why the shift in user behaviour?

1. Easy, instant, access to info 1. Easy, instant, access to info 
via the mobile webvia the mobile web

2. Useful apps 2. Useful apps 

This is ingraining new sets 
of daily behaviours & tasks

How mobile
commerce is

reinventing the 
shopping experience

- March 2011
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eBay proves the commercial viability of the mobile platformeBay proves the commercial viability of the mobile platform

ÅJuly 2008 eBay launched its first iPhoneapp

ÅIts core iPhoneapp is now available:
ÅIn eight languages
ÅAcross 190 countries

ÅDownloaded 30m+ times & lets users 
browse/buy without leaving the app 
(anywhere, anytime)

ÅeBay global mobile sales generated nearly 
$2bn in 2010

$119 billion global 
e-commerce sales predicted 

for mobile by 2015

June 2011
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ΨIŜŀǾȅΩ ƳƻōƛƭŜ ǎƘƻǇǇŜǊǎ ŀǊŜ ǎǘƛƭƭ ŎǳǊǊŜƴǘƭȅ ƛƴ ǘƘŜ ƳƛƴƻǊƛǘȅΨIŜŀǾȅΩ ƳƻōƛƭŜ ǎƘƻǇǇŜǊǎ ŀǊŜ ǎǘƛƭƭ ŎǳǊǊŜƴǘƭȅ ƛƴ ǘƘŜ ƳƛƴƻǊƛǘȅ
-- Considerable growth potential Considerable growth potential 

June 2011
G8 country coverageG8 country coverage
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Part-time 
employment

Full-time 
employment

Female

Male

26-30 y.o.

Above

40 y.o.

50%

11%

26%

57%

25%

31-40 y.o.
20%

31%
13%

Unemployed, self 
employed & students 23%

9%

Household 
responsibility, 
retired

UK Active Digital Society

Active mobile food & drink shoppers

19-25 y.o.
11%

18%

21%

2%

50%

64%

43%

75%

14%36%

SKOPOS MTrack
TM

Mobile F&D shoppers: Employed males below 40Mobile F&D shoppers: Employed males below 40
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The mThe m--commerce landscape for food & drinkcommerce landscape for food & drink
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mobile applications in the food & drink sector are not being mobile applications in the food & drink sector are not being 
fully embraced by shoppers fully embraced by shoppers -- yet yet 

Find a shop/supermarket/restaurant location

To view a recipe

Compare price information

Make a purchase

Compare different products

To view product reviews

Scan a barcode

Use a related app

Do your grocery shopping

13%

12%

11%

9%

8%

8%

8%

7%

6%

Food & drink mobile web usage...

SKOPOS MTrackTM

1006 UK Active Digital Society

Since Jan 2011, 12% of 
Ocadosales have been via 

mobile devices
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Mobile has a role to play across several stages of the Mobile has a role to play across several stages of the 
purchase path (for inpurchase path (for in--store & instore & in--restaurant purchases) restaurant purchases) 

http://www.mrs.org.uk/
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The industry is already catching on...The industry is already catching on...
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The smarter way to order your mealThe smarter way to order your meal
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The inThe in--store experience is being turned upside downstore experience is being turned upside down

In-store apps

Comparison 
shopping

Mobile 
point-of-sale
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